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Our Positioning

Tibet 5100 == Tibet Water Resources
A Water Provider from Tibet

T0O SHARE WITH THE WORLD
THE BEST
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U  Production lines by Krones from Germany
U Bottle injection molding lines by

Husky from Canada
U Quality control system by ALECTIA from Denmark




Unique Water Source

Exclusive right to high quality water source

@ Exclusive access to a unique glacial spring located 5,100 meters above sea level in the Nianging
Donggula Mountains of Tibet, the mineral and microelement-rich water of which meets both the
new PRC National Standards and European Union Standards for natural mineral water

@ Under scientific observation for over three decades, water source supply is stable and abundant, of
which 1/3 (i.e. approximately 1.1 million tonnes) of the total volume can be maximally extracted
annually for production and currently less than 100 thousand tonnes are utilized annually subject to
sales demands

“ @ Water source is protected by a 60km? iWater Protection Zoneo

@ Products are all bottled at source. Production plant adjacent to water source located in
Dangxiong County, Tibet.

@ World-class production facilities include 4 Germany-imported bottling production lines for PET-
bottled water with an annual production capacity of approximately 208,000 tonnes; 1 production lines
for glass-bottled water with an annual production capacity of approximately 30,000 tonnes; and 1
production line for 10L barred water with an annual production capacity of approximately 60,000
tonnes.

@ Self-production of preforms and caps by Canada-imported preform injection molding lines and cap
production lines ensured product quality

International quality control standard

@ Implemented international quality control systems devised by ALECTIA, a leading international industry consultant



Positioned for Rapid Growth

A Sales volume: 49,045 tons
A Revenue: RMB440mn
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A Sales volume: 103,069 tons
A Revenue: RMB300mn
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Our Ambitious Goal

Tibet government aims to build a industry with 5mn tons water output and RMB40bn revenue per year
In 2014, 153,000 tons of drinking water was produced in Tibet and we accounted for 50%+

In 2015, there were 30+ production lines in Tibet and we also accounted for 50%-+
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Water output in 2014: Planned water output in 2020:
153,000 tons 5mn tons







5100 Glacial Water: Blue Series

x Flagship product

x Water from  Qumanong Spring with an altitude
of 5,100 meters

Recommended retail price in China:
—7.9 / 330ml 9.9/ 500m|
16.9/1000ml 19.9/ 1500ml



5100 Glacial Water: Diamond Series
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x New package launched in 2015

x Water from  Qumanong  Spring
with an altitude of 5,100 |

/

f ]

N Package and specification :
PET bottle: 330ml and 500mlIL ‘Glass bottle: 500ml.and 1L
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5100 Family Soft Bottled Water

x Disposable vacuum
compression barrel

x Unique water dispensers

Recommended retail pricessmmmm

55/barrel 10L
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5100 Gesang Spring Natural Water

x New product released
in 2016
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Easy Joy Zhuoma Spring Natural Water

x A co -branded product
a0 released in 2014 in
collaboration with Sinopec

Recommended domestic retail prices:
2.0/330mlI PET Small Bottled Water
4,080/ 12L Barreled Water Set

60 barrels 1 water dispenser 13



Our Product Portfolio B

Water
source
altitude

Gesang Spring Water

4 600 meters

Zhuoma Spring Water

3,700 meters






SINOPEC
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Sinopec Easy
Joy owns the
largest
network of
chain stores in
China, with
over 24,000
Easy Joy
convenience
stores




Marketing Initiatives at Easy Joy
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Marketing Initiatives at Easy Joy
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PetroChina
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Huimin.cn
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Global leading community O20 service platform

Smart community nationwide coverage

The largest O20 service platform in China
Covering 200,000+ supermarkets in 10+ provinces

30+ distribution centers with thousands of distribution vehicles
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China Property Management Association
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Supermarkets and
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Convenience Stores
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E-commerce Platform
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